
Engaging Law Enforcement in Fundraising 

It is important to remember that law enforcement agencies are funded through tax dollars and having officers, 
especially on-duty and uniformed officers, directly involved in fundraising can create a negative public image for 
the agency.  Few officers have the experience necessary to initiate, operate, or, for some, even participate in a 
fundraiser.  Additionally, fundraising is not the job of a law enforcement coordinator or the host law enforcement 
agency; fundraising is a duty of every board member.  Law enforcement agencies/officers can assist in 
fundraising but you'll need to be smart about how you use them. 

Your first step is ensuring your board members accept and understand their role in fundraising; this requires 
education.  Few organizations train their board members on fundraising.  Instead, they seek board members who 
profess to be savvy fundraisers and then turn over all fundraising matters to them. 

Every board member needs to know upfront what the organization expects of them in regards to raising money.  
What, exactly, are they required to do to ensure the organization’s financial success?  The clearer you are upfront, 
the easier it is to weed out applicants who don't want to participate, and to hold to task and replace those who do 
not perform.  Once your board is in order and they've planned a fundraiser, it's time to utilize law enforcement. 

As with your board, is crucial that you educate your law enforcement officers and leaders.  They have to see the 
benefit in crime stoppers before they'll develop a desire to help crime stoppers.  Show them how you've assisted 
with crime solving and prevention, and then explain your need to fundraise.  Many officers mistakenly believe 
crime stoppers doesn't need to fundraise.  Some think you operate using tax dollars, grants, or probation fees, 
while other have never had a single thought about your financial matters.  You need to educate them. 

How you use officers depends on the type fundraiser.  Most agencies will allow officers to appear at a fundraising 
event but few want their officers "dragging the sack". 

If you're selling raffle tickets outside a business, request a patrol car and uniformed officer be there.  Ask the 
officer to turn on their emergency lights, and showoff their vehicle and equipment.  Allowing kids sit in the 
backseat of a patrol car for photos is a great way to keep parents at your table long enough to buy raffle tickets. 
Plus, the photo can create a sense of obligation to buy a ticket, since they received something of value for free. 

If you're holding a banquet, ask the chief or sheriff to be your speaker or to introduce your speaker.  Ask 
uniformed officers to attend to either recognize them (tying crime stoppers efforts to their work) or have them 
spread around room to speak with attendees (people jump at the chance to ask about police operations). 

When you're promoting your event, ask the public information officer for your police department to record public 
service announcements or sit for interviews for the morning/drive-time radio show.  Ask the sheriff to record a PSA 
for TV and social media.  The PSA can be as simple as the sheriff saying "Crime Stoppers supports me and my 
officers, and we need you to support them" followed by your prerecorded event announcement. 

Identify board members who can persuade the heads of your law enforcement agencies to participate in your 
fundraisers.  Your board probably has connections, direct or indirect, to the chief, constable, or sheriff, and they 
might be donors or fundraisers for local elected officials.  Use those board members and connections. 

If you're having trouble engaging your officers and agencies in fundraising, nothing you do will change things 
overnight.  It will take a few events for them to become fully involved.  Be patient and recognize the small 
victories.  Going from zero participation to having an officer spend an hour at your event is a 100% improvement.  
Use that hour wisely. 

Take photos of the officer from every angle and doing as many things as possible, and then use social media to 
thank the officer and his/her agency while also promoting the event.  Post a handful of photos and your thank-you 
note, and your followers will assume the officer was there all day and deeply involved.  When the elected sheriff or 
constable sees the positive feedback the police department received, they'll want to participate in your next event.  
And, thank the chief, sheriff, or constable, personally and publicly, for everything he/she did for your event, even if 
"everything" was merely loaning you their pop-up canopy.  "Thank you for all you did" is a truthful as "thanks for 
the canopy" but the former will serve you much better than the latter.  Several glowing reviews of the huge help 
the agency was to you will cause agency leaders to see supporting your fundraising efforts as an obligation. 

Another area of fundraising where law enforcement can be a big help is in donor identification.  It's not uncommon 
for members of the community approach law enforcement seeking ways to help, often through monetary 
donations.  Government agencies are not equipped to receive donations but officers don't know where to send the 
potential donor.  Encourage officers to direct such people to crime stoppers and explain how a donation to crime 
stoppers will benefit the officer, agency, and community.


